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3rAL ,,Apmeey“ c¢c Haepagu 3a omaoBopeH 6u3Hec

U3NBAHUTENHWUAT ANPEKTOP HA
APY)XXECTBOTO PYMEH FEOPFEB

AONYy4H NP3 OT MNMPOTPAMA
»NPOU3BEAEHO B'BBNIFAPINA*

6 banHama 3ana Ha

CMOAUYHUS XOMEA
JLlepamoH* 3a cegma |
nopegHa eoguHa ce
cbcmos  mbpxxecmBe-
Hama UuepemMoHusi no
BpbyBaHemo Ha Hayu-
OHaAHama Haepaga
,HoBex Ha XXI Bek”.
Cvrbumuemo 6e opea-
HU3UpaHo om npozpa-
ma ,[lpousBegeHo B
Bbwvaeapus® ¢ aBmop
AgpuaHa LlaneBa u
Onea YckoBa - npe-
3ugeHm Ha npogyueH-
mcka kbwa New World
Vision Company.

HauuoHanHama Haz-
paga e nybAuYHO MO-
paAHO npu3HaHue U
nogkpena 3a npegnpu-
amusma B8 bBbacapus,
npugbpXxawju ce KbMm
Hal-gobpume npakmu-
Ku. Ts e oueHka 3a
uenoeoguwHama pabo-
ma, nocmu)xeHusi U
ycuaus 3a aganmauyusi
Ha 6bA2apCcKusi bU3HEC

H a 14 anpua 2008 e.

KbM eBponetickume cmaHgapmu.
lpoepama ,lMpousBegeHo B bba-
eapus” pabomu ysina 2oguHa no
omkpuBaHemo Ha Au4HOCMMa,
gocmouHa 3a npusa ,YoBek Ha

XXI Bek”.

Harpapara, kosiTo nporpama
Bvnrapua“
Bpbun Ha PymeH leoprues, e
oueHKa u npu3HaHue 3a YcC-
newHoTo ynpasnexue Ha 3MA[
~ApmeeL” cnep npuBatm3aums-
Ta Ha KomnaHusata npes3 2002
PeanusnpanunsaTt pbeT
Ha npemunHng npuxop ot 3MNAL
~ApmeeL” e B pa3mep Ha 720%
3a nocnegHUTe MeT TOAUHMW.
KomnaHuata ce yTBbpxaasa
KaTto edHo OT BOAewwuTe apy-
)XKeCcTBa Ha 6bnrapckusa 3acrtpa-

~[lpon3BeneHo B

roguHa.

XoBaTesieH nasap.

OcHoBHaTa upgea Ha npor-

pama ,[llpounssene-
HO B bbnrapms“ e
Ja 6bae BUTpPUHA
Ha 6barapckoTo
NPOV3BOACTBO U Ha
6barapckarta KynTy-
pa, Ha ,...BCUYKO
6bNrapcko u pop-
HO“, KOeTo wu3gura
HaUMOHAaNHOTO  HMK
CaMOu4yBCTBME, KO-
€TO HM npasBu [oc-
ToMHa vacTt ot EB-
pona.

B TO31K KOHTEKCT
€ nokasaTesiHO Har-
paxgaBaHeTo Ha
N3MbAHUTENHUS On-
pektop Ha 3MA[L

~ApmeeL”, 3awWoTo
KOMMaHusATa e eaunH-
CTBEHOTO U3UsN0

PymeH
Feoprues

g

6b/IrapCKO 3acTpaxo-
BaTesiHO [pYy>XecTBoO,
onpepeneHo o1 oéu-
HaHcoBUTE aHanuaa-
TOpWU KaTto Hau-guHa-
MWYHO pasBuBaliaTa
ce komnaHwus. [Napa-
NIeNIHO C Te3n MHOro
[o6pu nokasartenu,
Kacaewm npuxoguTte,
Ha 6a3a Ha ¢uMHaHco-
BOTO CbCTOSIHNE U WH-
BECTUUMOHHATa Aeun-
HOCT Ha KOMMaHusaTa,
Ha nokasaTtenute no
JINKBUAHOCT N UHBEC-
TULUMOHHATa [O0XOA-
HOCT, KakTo 1 Ha no-
KasaTtenute rno OTHO-
ieHne Ha onepatums-
Ha e(dEeKTUBHOCT U
npesacTpaxoBaHeTo,
KPEOUTHUAT PEWNTUHT,
NPUCbAEH B Kpas Ha
2007 r. Ha 3MAL ,Ap-
MeeL“ 3a Ccrnoco6-
HOCTTa 1 3a wu3nna-

llaHe Ha ucKoBe, e
nosuwieH ot BB+ Ha
IBBB.

¢ »

EnoHa ot oc-
HOBHUTE Mpea-
nocTaBKu 3a ycC-
rnexa Ha Komna-
HuATa € cnea-
BaHaTa OT Me-
HUIKMbHTA N
cTpaTterus 3a
KOHKYpeHLuns
Ha 6asaTa Ha
KauyecTBOTO W
WHOBATUBHOCT-
Ta Ha npegna-
raHuTe 3actpa-
XOBaTenHm yc-
nyru.

IIporpama

Ipousseneno B buarapus

3acTpaxoBarenHa komnaHus “Apmeen”
Tazu Harpaza € oueHka M Npu3HaHHC 3a
Yopeka,KoiTo JKHBee,padoTH U Ch3AaBa

JHEC U cera B yCJ0BHUATA HA AHCIIHA

Hauuonanen Ilpu3

YOBEK HA XXI BEK]

BPBYBA

Ha

PywmeH Neoprues

Bovarapusi

14 anpun 2008 r.
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HArPAON ,4OBEK HA XXI BEK“ OT HOMWHWPAHWUTE
B OTOEJNIHUTE KATEFOPUN MNOJTYUYUNXA:

B cdepara ,CTtpontencreoTo” -
LKpnT* OknnuwHo ctpoutencTeo) n BeHuncnas AnoctonoB OT
“Hadrekc nHxeHepuHr® AL (MHOycTpuanHo CTPOWTENCTBO); B
codepara ,lMponssoacteo“ - AHTOHNO Tomos oOT ,[xn bu Cu*;
B cdepara ,Ycnyrn“ - PymeH lFeoprues, 3IA “Apmeen’; 3a
aBaHrapgHO U KpeaTtuBHO MUCIIEHE -
Jrepdekt Mpyn’
OpraHn3aunoHHUAT KOMUTET MO BPbYBAHETO Ha HaLMoOHarl-
Hus npu3 ,Yosek Ha XXI| Bek" npucbaou crneunanHa Harpaga B
kateropuaTta ,YoBek Ha XX| Bek" 3a ueTBbpTaTta BRacT (Megun)
aca“, n Ha CunBa 3ypnesa -

,HoBa TeneBunsus“.

raxmm®.

3eneHoropckn -

\

| -

BapHa.

PymeH WBaHOB 0T dupma

Pyxxa CromkoBa oOT

Mpucboera 6e n Harpapa
3a HauMOHanHO CcaMOuyBCT-
Bue Ha NBaH Cokonos, ,Op-

Harpagn ,Yosek Ha XXI
Bek“ B cdepata ,[bpKaBHO
ynpaereHue“ (3a KMeToBe)
nonyuymnxa boxxnpap Notos -
kmeT Ha Pyce, Bonko Bopu-
coB- kmeT Ha Codus,Teopru
NBaHOB - KMeT Ha XackKoBo,
HDopa AAHkoBa- kmeT Ha Cmo-
nsH, Moppan Jleukos - kmeT
Ha CnueeH, Kupun Woppa-
HOB- KmeT Ha BapHa,HangeH
KMeT Ha
lMneseH,PymeH PaweB- kveT
Ha Benuko TvbpHOBO, XacaH
A3wnc - kmeT Ha Kbpgxanu, un
LloHko LloHeB - kmeT Ha Ka-

NERNOBCKATAMARKAFARNEELISHPUISHATIA
SAYBISHECICYMERERARMSHABBITARCKANMASAR

3MNAL ,Apmeen e
cpen Te3u Han-CUiHU
Mapku Ha 6barapckus na-
3ap - crnopen nbpeara
eHUMKNoneams Ha 6us-
Hec mapku. KomnaHuata
e ocHoBaHa npegun 12
roouHn C Len obcnyxea-
He wuHTepecute Ha Mu-
HUCTEPCTBOTO Ha OT6pa-

HaTa 1 Ha TbProBCKU Opy-
)XectBa OT cuctemara.
Mpes onn 2002 r. ,XuMum-

nopt“ AL npupo6usa
91.92% oT kanutana Ha
3MNAL0 ,Apmeen*.

Cnen npuBatnsauunsi-
Ta Ha [Jpy)XecTBOTO €
HanoXxeHa HoBa nasapHa
cTparterus, OCHOBaBalla

a2 anpua m. e. 8 LleHmpanHus BoeHeH kny6
8 cmoauyama Ha mbpxecmBeHa uepemo-
Hus 651Xxa OmAUYeHU 52 komnaHuuU kamo Hau-

H

,bn3Hec cynep6-
paHa“ e BTOpata Harpa-
pa 3a 3MAA ,,Apmeeu
3a Tasu roguHa. [lpes

despyapu T. . KombUHU-
paHo 3acmpaxoBameAHo
nokpumue ,Kacko*“ Ha MI1C
u ,,Kacko ygbaxeHa 2apas-

usBecmHume u Hau-Bucoko yBaxkaBaHume
6u3Hec 6paHgoBe B8 bbazapus.

lpoekmbm e yacm om egHoumMeHHama
eAo0baAHa npogpama, Koamo npomomupa
Bogewume mapku Ha HayuoHaAHUs nasap u
gobpume 6usHec npakmuku. Om nbpBoHa-
yaAHo udbpaHume 500 6bAcapCKU U Yyxgu
6paHgoBe B nbpBomo u3gaHue Ha eHUUKAO-
negusima Business Superbrands 2007-2008
ca BkaoueHU 52 mbpeaoBcku mapku.

Ce Ha wuHoBaTMBHA
npoaykToBa MnonnTu-
Ka, cbuyeTaHa C 6bp30 "
afeKBaTHO KJIMEHTCKO
06Cny>KBaHe, HernpecTaH-
HO pasBuBaliaTa ce Auc-
TPMBYLMOHHA Mpexa U
CTabunHo GpUHaHCOBO ymn-
paeneHve. Hosata na-
3apHa cTparerus npesbp-
Ha KOMnaHuaTa B eauH OT
BOOeLMTe 3acTpaxoBare-

M, YNNTO nasapeH
gan ot 3,1% npes
2003 r. ctana 7,20%
B Kpasa Ha 2007 r.
KomnaHuaTta e 6e3-
NMocpeH nugep Ha
aBMaLMOHHUA nasap
1 egHa OT BOAeLwmnTe
KoMnaHuM Ha nasa-
puTe No aBTOMO6WUJI-
HO 3acTpaxoBaHe WU
3nononyka.
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THE STRONGEST BUSINESS BRANDS ON THE BULGARIAN MARKET

This is to certify that
U‘tfﬁd&lbﬂg .

has been chosen as a
Business Superbrand

As voted by the independent Superbrands Board in 2007 and
alsgincluded in the Business Superbrands Bulgaria official publication.

Mila Behar
Country Manager
Superbrands Bulgaria

(R

Eamonn Sadler

CEo
Superbrands International

www.superbrands.bg

yus“Ha 3MAL ,,Ap-
meewn” nonyyu npus
3a ¢umHaHCcoB npo-
OYKT Ha rognHaTta B

kateropusi ,ABTO-
MOGUIHO 3acTpa-
xoBaHe" Ha Mex-

gyHapogHomo ¢u-
HaHcoBo usnoxeHue
,baHku VIHBecmuuuu
lMapu*, npoBegeHo B
lThoBguB.

QOuHaHcoBuTE
aHanuMsartopu onpe-
penst  3MAL ,,Ap-
meeu“ Kato Hau-
OVHAMUYHO pasBu-
Ballata ce Kowmna-
HUS Ha 6bRArapckus
3acTpaxoBaTesieH
nasap.

»3ACTPAXO-
BATEIJ1 MPEC*



